Ashton Anesu
UX Ul Designer




Throughout my career, | have
always aimed at letting my
individual passion and
enthusiasm shine. However,
| thrive best when collaborating
within a team.

1"

AWARDS

m 2024 Postal & Courier HackRathon (Zimbabwe)

EDUCATION

B UX Ul Specialization
(California Institute of the Arts - USA)

® Graphics Design Specialization
(California Institute of the Arts - USA)

m[3Tech Electrical Engineering (cum laude)
(Nelson Mandela University - South Africa)

SKILLS

s UX/UI: User personas, Usability Testing, [Prototyping
aWireframing, Design systems, UX Strategy, Typography,
mAccessibility (WCAG), Interaction Design

s Front End Knowledge: HTML, CSS, JS (basic)

m TOOLS: Figma, Adobe Suite, Lean Six Sigma, Agile

CERTIFICATION

m|ean Six Slgma Greenbelt (Six Sigma Academy Amsterdam)
m120-Hour TESOL Certificate (world TESOL Academy)



EXPERIENCE
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2013 - 2014 2016 - 2017 2017 - 2021 2021- 2023 2024 - present
Team Leader Junior Designer R&D Project Manager Creative Designer UX Ul Designer
(NMU Racing) (Darozvi Studios)  (Defense & Aerospace Client) (Darozvi Studios) (Darozvi Studios)

GER, ZAR ZIM ZIM ZIM ZIM

Ashton Anesu Mangisai

ashton@anesux.com
+263776474368

https://anesux.com
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TESTIMONIALS

Ashton is an exceptional designer
with an eye for business. His designs
are dlways centred at addressing
user needs and creating value for
the business he is designing for

Colin the Catalyst (Product Designer) A leader par excellence, great
at conflict resolution and for

execution. When you need things

done, and done well, he is your

guy to call. He is dependable.

AN incredible asset to any team, Andrew Sithole (CEO & Founder, EduKatalyst)
both established and new. His ways

of communicating are exceptional

and he always works hard to find

a solution. He always says, “There

should be another way”

Einstein Makuyana (CEO, Blitztech Electronics)



TOOLS

Figma Adobe Blender

Design Publishing Modeling
Prototyping Composition Animation
ldeation Editing Texturing

Basic understanding of HTML, CSS, Javascript.
Proficient user of both Windows and Mac OS.
| speak English, Shona, basic Xhosa, Ndebele
and | am learning German for fun.




PROJECTS

[Mobile + Web App]

a digital post and courier platform
with enhanced security and tracking

[Mobile App]

traditional food restaurant based in
Harare, Zimbabwe.

[Mobile + Web App]

an A.l powered interactive online
learning platform for learners to do
revisions, track progress and take
exams.

[Design, Branding etc.]

a modern day way of design with my
core values set to create brands rooted
deep in African culture and identity.




ZIMPUDO

o% STAKEHOLDERS

Product Manager, Developers, Company C-level, Local Postal and Telecomms Regulator

=| BACKGROUND

ZIMPUDO, a digital postal and courier platform in Zimbabwe, seeks to modernize traditional mail and
package delivery with an efficient online experience. The challenge is to create a user-friendly
solution for tracking, scheduling, and communication, addressing local needs while setting a new
standard for postal services in the region.

(@) OBJECTIVE

Develop an end-to-end postal and courier platform for ZIMPUDO to address inefficiencies in
traditional systems. This solution will streamline operations such as tracking and scheduling,
enhancing the overall user experience and satisfaction in Zimbabwe.

2} MY ROLE

UX Ul Designer. | was involved from ideation, brainstorming, user journey, competitor analysis, site
mapping, Ul Design and iterations as well as pitching for the competition.




PAINPOINTS

Difficulty Tracking Deliveries:

Difficulty Tracking Deliveries: Users may struggle to access real-time updates on their packages due
to inefficient or unclear tracking systems. This leads to uncertainty and frustration regarding delivery
statuses.

Complex Scheduling Process:

Booking pickups or deliveries might involve cumbersome steps, poor navigation, or unclear
instructions, making it time-consuming and inconvenient for users.

LackR of Customer Support:

Limited or unresponsive customer service can make it hard for users to resolve issues, such as lost
packages or delayed deliveries, creating dissatisfaction and eroding trust.

Limited Accessibility:

The platform might not cater to diverse user needs, such as offline access, multilingual support, or
compatibility with low-end devices, leaving certain groups underserved.



STRATEGY

User Personas

Lloyd Chimuti (33) Business owner

« Founder of Gmax Electronics

« Sells computers and phones and couriers them to his customers around the
country

- Bachelor’s Degree in Electronics Engineering

- Has no time to wait in queues to send packages

« His company is not too big so he handles deliveries himself

« Stays in Harare

sl iSimgle

Tendai Mutema (23) University Student

« Studying Psychology at the Africa University

- Studies are overwhelming and she is always studying

« She wants to send birthday gifts to friends around the country

« In arelationship with a high school sweetheart

« She enjoys coloring games and Netflix and chill when not studying
« Stays in Mutare
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We observed that Lloyd Chimuti values business efficiency, security, and convenience, especially
for his e-commerce operations. His main concerns include trust in the app’s reliability, clear

information, and a seamless user experience.

Addressing his pain points, such as unclear pricing and complex

processes, will be key to meeting his needs.
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Content Requirements
Content (text, images, video) that the user
will need.

X Users (sender, receiver) will need
images showing different

Locker sizes available for choice to use

X Show multiple lockers are available
Promotion and discount messages

X Text describing the package (volume
and weight)

X Text or video explain how the app works
X Reviews of the app and the service

X Know more about the service and what
is offered

X Contact in case of issues

X Ability to rate the service and give
reviews

/

OUTLINE OF SCOPE

Functionality Requirements
Systems that will allow the user accomplish
tasks.

X Get help via a LIVE CHAT feature at any
time

X Pick the available locker both receive
and send sides

X Login and authenticate the credentials
X Make secure payment using multiple
currencies

X Get offers and promos

X Tracking ability using GPS

X Send notifications for package sending
and reception




SITEMAP

— Welcome Message

HOME [mpe

= Send Package/ Receive Buttons

SITEMAP

SIGN UP DASHBOARD

—| PACKAGE TRACKING ACCOLNT NAME | LANGUAGE
_| PACKAGE HISTORY l auumr:.mrmm.urmrql || NOTIFICATIONS
Total deliveries woice command
_| PACKAGE ANALYTICS | averagepickup times  L{ PAYMENT OPTION | | EASE OF ACCESS dark / light theme
fy for discount? ' -
quitlify RO, font , color, size
—| SECUHITY INTEGRITY SUBRSC RIEE TO MEWS | PHIVACY & SECLIRITY
End to end encryption
24/7 package survelllence PASSWORD MNGT | | SOFTWARE UPDATES
L Hewe
ENTER PACKAGE ENTER PACKAGE |
DETAILS DETAILS and PN
GET AVAILABLE GET LOCKER DETAILS
LOCKER AT DROP OFF WITH THE PACKAGE
AND AT PICK UP
COMFIFRM DETAILS GET NOTIFICATION
AND INSERT PACKAGE ON PACKAGE TAKEN
INSIDE LOCKER
‘ LOGOUT
MAKE PAYMENT
GET MOTIFHCATICH
OM PACKAGE READY

LOWGOUT ‘




OUTCOME

Real Time TracRing

Users gained confidence and reassurance dfter the introduction of a real-time tracking system.
Customer inquiries about package statuses significantly declined, reflecting improved trust in
— the platform.

R # Simplified Scheduling Process

The simplified scheduling process made it easier and faster for users to book pickups or
deliveries. This led to a noticeable increase in repeat bookings and positive word-of-mouth
recommendations.

Send or Collect
a parcel securely today.

Responsive Customer Support
TRAFFIC ODI AT Customer support resolved issues more quickly, improving user satisfaction. Many users

ETA: 12:38HRS

 cuose actviry highlighted the excellent support as a reason for staying on the platform despite occasional
O problems.

Improved Accessibility

Enhancing accessibility attracted a diverse user base, including those previously underserved.
The platform experienced increased engagement and revenue, particularly from regions with
unique needs.




IKWAMBUYA

&% STAKEHOLDERS

Product Manager, Restaurant Owner

=| BACKGROUND

Busy individuals in eastern Harare seek a convenient way to order authentic African traditional meals.
The platform must allow users to customize their meals, selecting starches, relishes, and optional
game meat. It should embody cultural heritage and evoke a sense of royalty.

OBJECTIVE

The goal is to design an intuitive and culturally rich digital experience that reflects the authenticity and
premium service of the restaurant.

MY ROLE

User Interface Designer. | was involved from mood board creation, selecting the color pallette and
creating the general design assets




DEFINING NEEDS

User Needs

The WEB app needs to enable the user to

« Be able to search for a popular cuisine

- Be able to customize their own meal, adding different ingredients and combinations
- Be able to reserve a whole table or sitting places

« Schedule orders at least a week in advance

- View past order history for future events

« Choose delivery options

« Get help when stuck or when order is delayed or to make changes to the order

Client Needs

The WEB app needs to enable the client to

- Be sell food online which can be customizable

« Provide a secure payment system that is widely used
« Appear traditional and cultural but classy

« Communicate efficiency

« Communicate oneness and family

« Communicate consistency




SITEMAP

— Food Pictures

H O M E — Statement for emphasizing Harare
— Language change choice

— Search
Catering Our Culture What they Say Ask Us Visit Us Account
l — Inspiration and story — Reviews about the — How long does it take? — Address
of the busine_ss place from Harare — Where do you deliver? — Opening Times YES
Location — Photos ap(_d videos residents — What about Vegans? — Phone Numbers ‘ Is The
— Why traditional food? — Is delivery free? User Logged
— What if | am not happy? NO In?
— Who do | contact?
Sorry we NO _
only cater [~ Is location Harare? Login
within
Harare YES
Number of People Order History
[Tmin - T0max]
v
Cho%ﬂicﬂiﬂf M= Account Settings
-
schedule date and
tiTe Payment Method
Review
Order
NO
Create g Do you have
Account an account?
YES

}| Login
-

Checkout

v

Get Receipt/Invoice




WIREFRAMES

o> G [Wipstiwwwiwamboyacom ) X | <5 O @ips/wwwiwambyacom ) X

kwaMbuya CATERING TESTIMONIALS ~ VISITUS  FAQs LGN Q kwaMbuya CATERING ~ OUR CULTURE  TESTIMONIALS ~ VISITUS  FAQs LOGIN Q

(]
.. . $7 Tradional Food
Welcome to KwaMbuya, where tradition meets taste! Nestled in the heart of Harare,
our restaurant is a haven for the busy working class, offering a delightful escape with Served Arou nd H qrq re

our authentic Zimbabwean cuisine. . .
We deliver under 15 minutes

Sadza, a staple in Zimbabwean households, has a rich history dating back to the

Shona people. Originally made from wild grains and yams, it evolved with the |
introduction of maize by Portuguese traders in the 1600s. Today, sadza is more
than just a meal; it's a cultural symbol, uniting families and communities across

genero’rions. Hello! How can we
be of assistance to you
today?

Live Chat Assistant

Live Chat Assistant

= —> C (https://www.kwambuya.com/catering/schedule X <= —> C (https://www.kwambuya.com/catering/confirm X

kwaMbuya OURCULTURE  TESTIMONIALS  VISITUS  FAQGs LOGIN Q kwaMbuya OURCULTURE  TESTIMONIALS  VISITUS  FAQs LOGIN  Q

ADDRESS ) PATRONS » CUSTOMIZE ) SCHEDULE ) CONFRIM ORDER » LOGIN/SIGNUP > CHECKOUT ADDRESS ) PATRONS » CUSTOMIZE > SCHEDULE > CONFRIM ORDER » LOGIN/SIGN UP > CHECKOUT

Schedule Your Order Confirm Your Order

e Starch | Relish | Dessert |  Numberof Patrons 03
13 : 30 HRS
Date 27 JuLY 2024

Time 13 30hrs

Address 8857, Long Den
Wholesales,

Iglgslon $1 5.00 Total Cost $45.00 Harare

Live Chat Assistant Live Chat Assistant




MOODBOARD & COLORS

The safari of Zimbabwe The chevron pattern on the rocks The green vegetation of the wild
The rich sadza of Zimbabwe The rock paintings The beautiful sunsets
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S7 Tradional Food
Served Around Harare

We deliver under 15 minutes!

Hwa

CATERING

OUR CULTURE

TESTIMONIALS

VISIT US

FAQs

LOGIN

OUTCOME

<> C [(nttps://www.kwambuya.com/home

Hw(][V\bUV(] CATERING  OUR CULTURE  TESTIMONIALS  VISITUS  FAQs LOGIN  Q

S7 Tradional Food
Served Around Harare

We deliver under 15 minutes!

Live Chat Assistant



Edulatalyst

STAKEHOLDERS

Product Manager, Software Develops, Teaching Assistant, Marketing Officer

BACKGROUND

Students face challenges with effective revision, real-time assessment, and tracking academic
progress. Traditional study methods lack personalization, instant feedback, and data-driven insights,
making learning inefficient. Edukatalyst provides an Al-powered platform for real-time assessments,
tailored revision plans, and progress tracking.

OBJECTIVE

The goal is to design intuitive, Al-driven platform that enables students to seamlessly revise, receive
real-time assessments, and track their academic progress through personalized learning experiences,
ensure the interface is engaging, accessible, and user-friendly.

MY ROLE

User Interface Design and branding ensuring a clean, modern, and motivating interface that aligns
with the Edukatalyst brand identity.



Text

m Readability and Legibility

m Hierarchy and Clarity

m Compatibility & Performmance
m Accessibility & Inclusivity

m Aesthetic & Brand Alignment

ASSETS

Typeface: Inter Heading (h1)

Heading (h2)
Heading (h3)

Typeface weights:  Heading (h3) - Thin
Heading (h3) - Light
Heading (h3) - Medium
Heading (h3) - Bold

Heading (h3) - Extra Bold
Heading (h3) - Black

Color Pallette

m Psychological Impact & Engagement
m Accessibility & Readability

m Visual Hierarchy & Clarity

m Emotional Balance & Cognitive Load
m Brand Identity & Consistency

Neutrals  Accent Colors  Primary Colors

maintain clarity and  add warmth and contrast to provide a solid foundation for
readability while prevent the Ul from feeling too branding and navigation
preventing visual cold or overly corporate. elements.

clutter.

Buttons & Icons

m Clarity & Visibility
m Size & Tap/Click Target
m Color & Hierarchy
m Feedback & Interaction
m Accessibility & Usabillity

Large - 160 x 56

Sizes Sign Up States pefault

Hover

Medium - 140 x36

Cancel
Small - 32 x 32
@ Disabled




Eduliatalyst”

’ Home

Subjects
Assessments
Resources
Performance
Achievements

Progress

Settings
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Remember Me

Welcome back Tendai!

‘What would you like to work on today?

fesessments

My Subjects

Agriculture
Computer Science
Combined Science
English
Geography
History
Mathematics
Machine Learning

Software Engineering

Performance

Upcoming Events

SUBJECT
Mathematics

English

© ~o ©
; G 2
= 'y

Revision

Test

Software Engineering  Revision

English
Mathematics
Machine Learning
History
Geography

Combined Science

Discussion
Revision
Test

Test
Discussion

Revision

TIME

10:00AM

08:00AM

09:00AM

03:00PM

02:00PM

01:00PM

04:00PM

09:00AM

10:00AM

Progress

DATE

15 JAN 2025
16 JAN 2025
18 JAN 2025
1B JAN 2025
20 JAN 2025
27 JAN 2025
27 JAN 2025
28 JAN 2025

30 JAN 2025

Edullatalyst”

’ Home

Subjects
Daily Plan
Assessments
Resources
Performance
Achievements

Progress

Settings
e

Edutlatalyst”

Subjects

Daily Plan
Assessments
Resources
Performance
Achievements

Progress

Settings

Welcome back Tendai!

What would you like to work on today?

Subjects Daily Plan

Performance Achievemnents

Calender
Jonuary

2
a9
-]
23
30

DAILY PLAN

What would you like to work on today?

08:00 - 08:30

Assessments

Progress

Events
Date Time

02/01/2025 1:00sm
/012025 DE:DGam
15/01/2025 08:00am
20/01/2025 Hr:00om

01/ anEs D2:nopm

12 JAMUARY 2025

11:34 a.m

Resources

Settings

Activity

MAT101 revision

BIO1DS ewmaarn

CHEMD1 ravision papers back
HISTO] revision

PHYIDL exom

08:30 - 09:00

09:30 - 10:00

10:00 - 10:30

10:30 - 11:00

11' : T

12:00 - 12130

12:30 - 13:00

13:00 - 14:00

14:00 - 14:30

14:30 - 15:00

15:00 - 15:30

15:30 - 16:00

16:00 - 16:30

16:30 - 17:00

17:00 - 17:30

17:30 - 18:00

18:00 - 18:30

18:30 - 19:00

19:00 - 19:30

19:30 - 20:00

20:00 - 20:30

20:30 - 21:00

21:00 - 21:30

21:30 - 22:00

OUTCOME

duk lyst”
Edullatalyst SUBJECTS

Select a subject to get more information

MAT101

Subjects
Daily Plan
BIO101
Assessments
Resources
Performance

Achievements ENG101

Progress

Settings

PHY101 CHEMO1

COM101 HISTO1

5HO101 COMP101

GEO101

AGR101

ADD SUBJECT

Edul atalyst”

Home

dent
School
Exam
Reports

Help Desk

Events

Settings

Super Admin

admin@edukatolyst.com

Do you want to log out
of this current session?

SWITCH USER

2024 Edukotelyst | All Rights Reserved




OTHER DESIGN WORK

https.//anesux.com

ABOUT ME
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We Create Authentic Brands,

Rooted In The African Heritage.

As witty craftsmen andstorytellers, our cunning-creativity

will shape and awakerryour brand.

I



BRAND DEVELOPMENT

Darozvi Studios

(ONTENTS

\ The Company
- -—".A-__ -ﬁ_-'

\ Company History

HISTORICAL REFERENCE

W\ Name Brainstorming

Il rhilosophy
. Naming Ideas
M\ Contemporary References

* Historical References
‘\Type Explorations

Logotype Development

n Logotype
ﬂ Color Palette

B/W Mark
Color Mark
ﬂ Secondary Type

n Image Style
n Modular System

u Brand Applications

(ONTE
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Dérozvi Studios . .
A % Darozvi Studios
Darozvi STUDIOS
& D
T;iﬁg;w STUDIOS darozvi studios
darozvi STUDIOS
DAROZVISTUDIOS

DAROZVI STUDIOS

darozvi studios
OTHER EXPLORATIONS darozvi STUDIOS

DEROZVI STUDIOS
DAROZVI STUDIOS

DAROZVI STUDIOS

LOGOTYPE DEVELOPMENT

: . darozvi
darozvi studios smwios
_ @)
DAROZVI studios @ @ rﬁ @ZV(
STUDIOS
darozvi STUDIOS . .
e clarozvi
arozy! STUDIOS

studios

=) darezyvi

darozvi STUDIOS




(OLOR PALETTE

dorezvi dorez

SERES STUDIOS

dCII"QZV% dorez

— STUDIOS

dorezw

'STUDIOS]

BLUE: Intelligence [ =
GOLD: Wealth *
BROWN: Rich Soil -

SECRET INGREDIENT

f

The white marks around the neck of the clay pot represent the famous
SEVEN Rozvi Kings who ruled the Rozvi Kingdom with much wisdom, creativity
and innovation. The marks form a CHEVRON pattern which is a dominant
pattern in Shona design systems

The “i” at the end of the logo represents the deadly ROZVI spear. It is
also shaped like a pen which we use for design.

FINAL LOGOTYPE

darezvi

STuDlos

darezvi

[STUDIOS,

dorezvi

STUDIOS

dorezvi

STUDIOS,

MODULAR SYSTEM

dorzzvi dOf@ZVﬁ

A series of custom logos replacing the “0” in the
logotype to represent the company
depending with the purpose and usage.
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THANK YOU!

Ashton Anesu Mangisai

ashton@anesux.com
+263776474368

https:.//anesux.com





